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Experience-driven paradigm shift in campus cultural and
creative products design
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2. College of Fashion and Design, Donghua University, Shanghai 200051, China)

Abstract: Campus cultural and creative products, as the explicit carrier of university culture construction, are becoming a key
entry point to enhance the cultural soft power and brand influence of universities because of their characteristics of cultural
communication, aesthetic expression and commercial value. By reviewing relevant studies both domestically and
internationally, the fundamental concepts and classification system of campus cultural and creative products were elaborated.
The research trends in this field were summarized, including the translation of cultural symbols and the consideration of user
demand. Furthermore. a paradigm shift strategy from static functional positioning to dynamic emotional interaction was
proposed, in response to the actual development difficulties of campus cultural and creative products. Finally, the future
development trend of campus cultural and creative products was discussed.
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Fig. 1 Model for extracting traditional cultural characteristic factors based on user perception
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Fig. 4 Design framework for campus cultural creative products
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Fig. 5 Experience-driven “person— object— environment” emotional synergy system strategy
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Fig. 6 Case study of campus cultural and creative products based on sensory experience
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