A R4 (BRI ) 2025 4E 9 H 45 60 % 55 9 W
Journal of Shandong University( Natural Science) , Vol.60, No.9, 2025 http; // Ixbwk.njournal.sdu.edu.cn

XERS :1671-9352(2025) 09-0087-12 DOI:10.6040/j.issn.1671-9352.0.2024.344

ZEHBRERANAGTENBT L RE

m',FT, T EE
(1. ZEW R0 S8 A E WAL BB 443002 2. 87107 B4R Wi -5 i 75 1 55 24 B, Wi 70 7°0% 315100)

TEE . RETAIRTF 09 A ERH Fos BV, 4 8K & H & T & hiF AR FmiT 7 @ey U EF R, FATHRNETL
METZFTEEBART RS LN KB THHIEREY  KNFE B S RAEKEL BRARTT RMHLAELEHF Rk, 5
T ARG AN A LI & 5 A Rk — 0 R B ST T MR A ok ik A AT A 2 B K A BT R
BN YR, FFRAN, SELEATRATEPRTE, FERRALEA RS RBE—%, TN, 2 HASE, E—F 54T,
E 50K A BT MRIETF & 5 B RAL KR BRI — 8, SOl IR A A KT, a1+ & 8 RAL T AR
EHKERGTIENZONETF S EBRORARE T, FEAFTARARTAEK, FEHE SN KRLLAR Y BT 56
ITANAAT kLT -8, B5, BEHMAEGAELN AR 57 ARBESRENE 0, TR — A%
R EIRER S,

;@ﬁiﬂ:fﬁﬁ’%%’)ﬁ’&;%é%%ﬂi Qijﬁ,ﬂf(é\ﬁjﬁ

hESHEKS F273 XERFRARAD A

BRI AT, T, T 0. B 9 S TR & A R A S [ D). ARSI (2R R ) ,2025,60(9) :87-98.

Content release strategies for video platforms considering consumer
heterogeneity
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(1. College of Economics & Management, China Three Gorges University, Yichang 443002, Hubei, China; 2. Collegeof Logistics
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Abstract: This paper focus on the strategic selection of content release models for video platforms, accounting for consumers’ dual
heterogeneity in platform preferences and service preferences. By constructing a game-theoretic model grounded in new content
development, it examines competitive platforms’ decision-making under both exclusive release and co-release strategies. From the
dual perspectives of individual platforms and the overall ecosystem, the research thoroughly investigates optimal content release
strategies while designing effective coordination mechanisms to align platform-level decisions with system-wide optimality,
concurrently analyzing how strategic choices influence subscription pricing, advertising duration, and new content investment.
Findings indicate that when unit licensing fees fall within a moderate range, platforms achieve consensus on optimal release
strategies, whereas divergence emerges beyond this threshold; under specific conditions, appropriate profit distribution ensures
alignment between platform strategies and system-wide optima. Furthermore, under exclusive release models, content-creating
platforms consistently maintain higher optimal subscription prices and longer advertising durations than non-creating platforms.
Conversely, co-release strategies lead to reduced platform investments in new content development, decreased total advertising
duration across platforms, and convergence in subscription pricing and advertising durations among participating platforms. Finally,
numerical simulations demonstrate that as the proportion of premium members, advertising fees, and consumer switching costs
increase, the probability of platforms reaching strategic consensus exhibits a U-shaped trajectory—characterized by an initial decline
followed by a subsequent increase.
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Fig.2 Selection of content publishing strategies for various platforms
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