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Presence of China’s New Quality Productivity in the World: Overseas Social
Media Discourse Co-construction of Chinese Technology Brands
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Abstract: Under the background of new globalization, Chinese science and technology brands representing
new quality productivity are collectively sailing to the sea. In the face of the diverse global market, Chinese brands
need to think deeply about how to build effective communication power to cross cultural barriers. Overseas
dominant social media provides a suitable communication platform for this purpose. Based on the YouTube
reviews of China’s five major technology brands, this study observes the shared reality created by overseas
consumers in community communication from the perspective of brand identity. The study found that stakeholders
(mainly overseas consumers) have established fantasy types about the product power, brand power and friction
of Chinese science and technology brands, thus shaping the rhetorical vision of “internationalization of Chinese
science and technology brands” with the characteristics of the times. The cognitive schema, emotional elements

and social media itself emerging from the interaction and communication of overseas consumers show that it is
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feasible to promote the global communication of the concept of “new productivity” and “high-quality development”

with the overseas marketing communication of Chinese science and technology brands, but there is still much

room for improvement in breadth and depth.
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brands; cross cultural communication; global social media; fantasy theme analysis
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